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We support many CHANNELS including:

Arelephony A-ace-to-Face meetings
Retail Moor-to-Door interactions
ACorrespondence Anternal Communications
Anternet MMobile interactions

Our influence stems across all parts of the organisation and all
engagement channels

Our business delivers
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Action
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Our Understanding of Current Situation

Despite:

Introduction of CSI scores
£bns spent on research

Increasing Customer
Expectations

Relatively positive scores being
reported

Aany scores are incompatible
Aindings tend to stay on the shelf

Alittle cross functional analysis possible
(if any)

ACompanies are not differentiated
Adave failed keep up with Customers

Kustomer feedback
data
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THE WAY !

YOU DO IT!
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WHAT YOU DO!
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